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Process and Deliverables

Market 
Report1

2 Opportunity 
Zone Prospectus

3 Marketing 
Plan

Engagement
 Opportunity Funds and 

Investors
 Development Facilitators
 Community Partners
 CRA Advisory Committees
 Elected Officials
 Other Stakeholders  
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Opportunity Zones by Sub-District
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Of the 22 Opportunity Zones 
located in Tampa, 18 are 

clustered in 5 distinct areas
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Stakeholder Engagement
Community 

Partners
 Tampa Economic 

Development 
Council (EDC)

 Tampa Organization 
of Black Affairs

 University Area 
Community 
Development 
Corporation (CDC)

Funds, Investors, 
& Development 

Facilitators
 Core Investment 

Management

 Florida Community 
Investment Group

 Sikari Funds

 Mercatus Partners

 Opportunity DB

 Stearns Weaver Miller

 Greenberg Traurig

CRA Advisory 
Committees

 East Tampa Partnership

 Ybor Economic Growth & 
Mobility Committee

 Ybor Community Advisory 
Committee

 Downtown Community 
Advisory Committee

 Tampa Heights Riverfront 
Community Advisory 
Committee

 West Tampa Community 
Advisory Committee

 Drew Park Community 
Advisory Committee



Market performance 
metrics and trends focusing 
on Tampa & 5 Sub-Districts 
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1 Market Report

Residential | Office | Retail | Industrial

Completed November 2021 
Annual update coming-

November 2022
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2 Opportunity Zone Prospectus
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2 Opportunity Zone Prospectus
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2 Opportunity Zone Prospectus
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2 Opportunity Zone Prospectus
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2 Opportunity Zone Prospectus
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3 Marketing Plan

Purpose of the Marketing Plan
 Roadmap for City Staff and Partners (e.g., Tampa EDC) to promote Tampa’s 

Opportunity Zones and attract investors to the City.
 Provide tailored strategy for Opportunity Zone Implementation

 Investor Pitch Development
 Designed to highlight investment ready opportunities as well as projects in the pipeline.

 Attract interest but also to help inform and educate the public about the region’s activities 
in the opportunity zone program.

 Housing
 Commercial & Retail

 Industrial
 Agricultural

 Operating Investments
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3 Marketing Plan

W
eb

 L
ay

ou
t D

ev
el

op
m

en
t



Market Report 
& Prospectus

3 Marketing Plan
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