


The Photoshoot to Capture 
the essence of North Miami 
Beach’s Real Faces and 
Real Places and the 
“experience” of NMB…
• Urban Adventure
• Serene Nature
• Culturally Connected 

and
• Distinctly Diverse

The First Step



The Images on Light Pole Banners

• Six images for each descriptive phrase were 
selected to be installed on the 2 main pedestrian-
scaled corridors within the CRA district

• The banners helped to position the areas with South 
of the Canal and North of the Canal place-
identifying banners, mixed with the brand phrases



Leasing 
Opportunity 
Packages & 
Website 
• Customizable folders 

created for distribution at 
events and meetings

• Content of print material 
was mimicked on the 
updated user-friendly 
website

• Custom real places, real 
faces photography was 
used in print and online 



Leasing Inserts - Examples



Incentives 
Program 
Brochure

• A complimentary 6-
fold rack-card 
brochure with an 
overview of the 
incentive programs, 
a map, and statistics 
was created as a 
quick reference to 
hand out during 
larger events 



Incentive 
Program 
Flyers

• 8.5 x 11-inch flyers of the Incentive Programs were 
produced to promote in person and digitally

• Over 70 applications were submitted for eligibility 
of the CRA Incentive Programs



Posters for Connect with the CRA
• NMB hosted the “Connect with the CRA” event within the North of the Canal district at the Ancient 

Spanish Monastery, a venue considered to be the oldest building in Florida by some historical 
measures

• Descriptions of the CRA Districts were printed onto 24 x 36-inch posters, with photos that correspond 
with each of the 5 areas illustrating the essence and highlighting amenities found within



Armed with a new website 
and a variety of collateral 
and placemaking initiatives, 
the CRA enjoyed spreading 
the word

Connect with the 
CRA & District Tours 



And finally, NMB Bites to 
Boost Business

• The CRA launched the culturally themed 
NMB Bites event series

• Attendees were introduced to local 
culinary options while the CRA utilized the 
interactive platform to promote its 
economic development initiatives, small 
business resources, incentive programs and 
business attraction efforts



NMB Bites: Celebrating 
Black History Month



NMB Bites: Taste of Haiti



NMB Bites:
Hispanic 

Heritage Month



THE IMPACT:
• Minority-owned businesses benefited from increased exposure 

• Expanded customer base (business retention) 

• Exposure to opportunities to open a business and incentives available (business attraction)

• Multilateral marketing approach heightened interest in all opportunities to live, work and enjoy NMB

• Building consensus and community among the diverse NMB population

• 70 inquiries regarding the incentive application process 
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