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Love Always, Pompano Beach

Description
Love Always, Pompano Beach is an all-encompassing marketing campaign 
featuring local businesses located within Pompano Beach CRA districts, 
as a way to promote and drive foot traffic to those business suffering losses 
as a result of the pandemic. 

Objective
• To ensure Pompano Beach CRA businesses continue to survive during 

COVID-19 closures.
• Increasing awareness and driving residents and visitor traffic to 

businesses located in the Pompano Beach CRA. 

Love Always Stickers and Coasters 
( 5,000 coasters and 1,500 stickers distributed)

Love Always, Pompano Beach Tote Bags  
(900 distributed)  

Love Always, Pompano Beach Pins 
(610 distributed)

Love Always, Pompano Beach Storefront Decals (60 distributed)



Love Always, Pompano Beach Subcampaigns

The campaign has three sub campaigns: 
• Sunset Sips: Showcasing promotions from local restaurants, berverage and 

dining specials, food pairings, tasting menus and takeout specials.
These offers were available Monday-Thursday from 3-8 pm. 

• Shop Pompano: Featuring retailer’s specials, discounts, gift with purchase/   
services offerings and loyalty cards.

• Play Pompano: Featuring activities from family-friendly outdoor adventures   
to  relaxing spa experience – including special discounts, membership           
packages, visitor promotions and free classes.



Collaboration with the City of Pompano Beach’s Green Market event by 
promoting the campaign to generate awareness to participating CRA BusinessMarketing Collateral and Digital Assets 

Brochure Flyers Rack cards

Love Always, Pompano Beach WebsiteCRA Business Newsletter featuring the campaign

See page 11 for 
Website analytics

Neighborhood Ambassador 
Newsletter

Open rate: 36%
Click rate: 4%

CRA Business Newsletter 
promoting  the campaign

Open rate: 13.7% 
Clickthrough rate: 1% 

Click rate of campaign website: 54%

150 printed and distributed at 
the Green Market and 

Pompano Beach Visitor Center

60 were distributed, one for each of     
the participating businesses

900 printed and distributed 
at the Green Market,  

Pompano Beach Visitor Center 
and at participating businesses



Digital Advertising and Social Media Assets



Social Media Campaign – Participating Businesses’
Social Media Highlight (Instagram) 



Social Media Campaign – Participating Businesses’
Social Media Highlight (Facebook) 



Costumer Incentives

In order to incentivize spending, those who spent $75 or more at one or a combination of the participating locations could claim a
free branded limited-edition Love Always Pompano Beach Bag by bringing their receipts to the Pompano Beach Visitor Center
located in the first floor of the Pier Parking Garage.

To promote the campaign this bag was also distributed for free at the Pompano Beach Green Market with more information about
the campaign. During the month of February those who shared the campaign via social media could also claim a free bag at the
visitor center.



Col laborat ion with the City of Pompano Beach’s Green Market event by 
promoting the campaign to generate awareness of part ic ipat ing CRA Business



Campaign Activation 
(November 28 – January 13)

In partnership with a local non-profit organization, C.A.K.E
(Community and Kindness for Everyone), the Pompano Beach
CRA set up a stand-alone interactive activation Love Always,
Kindness Wall at 26° Brewing Co. The wall was 12’ x 8’
structure with the campaign logo in the center and bubbles
surrounding it with the colors of the campaign. Some of the
bubbles had written quotes of encouragement and kindness
messages. Instructions, sharpies and sanitizing wipes were
provided to the restaurant so that customers could write
messages on the wall, take a picture and post it on social
media using the hashtag #LoveAlwaysPompano to promote the
campaign and website.



Results
Business Part ic ipat ion and Website Traff ic

• 24% of all businesses located within the CRA districts 

participated in the Love Always, Pompano Beach campaign.

• Participating businesses reported on a survey conducted by the 

CRA that saw an increase in sales as a result of the campaign.

• Pompano Beach proudly celebrated the opening of 8 new 

businesses located in the CRA district during the pandemic with 

at least 2 more coming soon.

Referral from:

Google: 32,117

Facebook: 10,498

Instagram: 38

Point Pubs: 61

Pompano Beach Website: 24

Business Participation Website Traffic

Business Growth



Results
Social Media Advert is ing, Search Engine and Display Market ing

Sips: $2,272.4
Impressions: 168,749

Reach: 52,257
Clicks: 3,016

Shopping: $2,353.9
Impressions:297,909

Reach: 105,699
Clicks: 6,354

Play: $2,225.43
Impressions: 193,421

Reach: 81,550
Clicks: 7,930

Bag Promotion: $50
Impressions: 4,807

Reach: 2,255
Clicks: 133

Search Engine and Display Marketing
WIZARD DIGITAL, DIGITAL MARKETING

Search Campaign
Impressions: 22,428

Clicks: 2,002
Spend: $3,084.72

Display Campaign
Impressions: 8,393,349 

Clicks: 41,960
Spend: $9,296.99

Video Campaign
Impressions: 32,326 

Clicks: 21
Spend: $439.92

Social Media Advertising 
REAL Time Marketing Group



Collaboration with the City of Pompano Beach’s Green Market event by 
promoting the campaign to generate awareness to participating CRA Business

Outlet Impressions
AP 20,516,880
Massachusettes Newswire 1,170
Big Mouth Girlz 3,023
The Florida Redevelopment Association 2,070
Market Screener 1,135,320
Chronicle Tribune 42,018
The Daily Advance 35,370
Point Publishing 88,360
Florida Newswire 1,920
California Newswire 2,316
Send 2 Press Newswire 13,950
News Break 28,675,248
New Pelican 65,000
Westside Gazette 30,000 
TOTAL 50,612,645 

AP News included the press 

release highlighting the “Love 

Always, Pompano Beach” 

campaign on November 16

EDITOR & DATE
“The Pompano Beach CRA is proud to 

announce their new marketing campaign, 

“Love Always, Pompano Beach.” 

QUOTE

AP News  has 20,516,880

unique visitors per month.

CIRCULATION & 
IMPRSSIONS

Results 
PR and Media Coverage

https://apnews.com/press-release/send2press/lifestyle-business-marketing-and-advertising-corporate-news-restaurant-operators-cee14e68e9a3d8bd87ee51dc04c5c7d3
https://massachusettsnewswire.com/pompano-beach-cra-in-florida-launches-love-always-pompano-beach-website-and-marketing-campaign-50476/
https://bigmouthgirlz.com/pompano-beach-announces-love-always-pompano-beach-2020-2021/
https://redevelopment.net/2020/11/floridas-pompano-beach-cra-announces-love-always-pompano-beach-website-and-marketing-campaign/
https://www.marketscreener.com/news/latest/Pompano-Beach-CRA-Announces-Love-Always-Pompano-Beach-Website-and-Marketing-Campaign--31793069/
https://www.chronicle-tribune.com/news/wire/pompano-beach-cra-announces-love-always-pompano-beach-website-and-marketing-campaign/article_e536faab-a82c-5911-99ef-fa094cd3771f.html
https://www.dailyadvance.com/news/national/pompano-beach-cra-announces-love-always-pompano-beach-website-and-marketing-campaign/article_14219c81-9abe-557a-b75a-c796ab7692d9.html
https://pointpubs.com/pompano-beach-cra-launches-love-always-pompano-beach-website-offering-dining-shopping-deals-from-local-businesses/
https://floridanewswire.com/pompano-beach-cra-announces-love-always-pompano-beach-awareness-campaign/
https://californianewswire.com/pompano-beach-cra-announces-love-always-pompano-beach-website-and-marketing-campaign/
https://www.send2press.com/wire/pompano-beach-cra-announces-love-always-pompano-beach-website-and-marketing-campaign/
https://www.newsbreak.com/florida/pompano-beach/news/2104279258042/pompano-beach-cra-in-florida-launches-love-always-pompano-beach-website-and-marketing-campaign
https://www.newpelican.com/articles/city-expands-love-always-pompano-beach-campaign/
https://thewestsidegazette.com/pompano-beach-cra-expands-the-love-always-pompano-beach-campaign/


LOVE ALWAYS POMPANO BEACH

CRA@copbfl.com
www.lovea lwayspompano.com

mailto:CRA@copbfl.com
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