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Hallandale Beach Community Redevelopment Agency 
BE Local (Buy & Eat Locally) Campaign
The BE Local (Buy & Eat Locally) campaign was created by the 

Hallandale Beach Community Redevelopment Agency to 

promote local businesses and encourage the community to 

dine and shop in Hallandale Beach. This campaign consists of:

• Social media promotions and advertisements 

• Media pitches 

• Video highlights 

• Email marketing 

• Radio and newspaper/magazine advertisements 

• And more

Local businesses participate FREE of charge. In addition to digital 

promotions, participating restaurants and retail businesses 

receive flyers, window decals, and other promotional items to 

assist them with exposure to the community. 



BE local - Initiatives 

ORDER-IN 
HALLANDALE 

BEACH

HALLANDALE 
HIRES

HALLANDALE 
EATS RESTAURANT 

WEEK 

1 2 3



4

The HBCRA presented its Inaugural Hallandale Eats – Restaurant Week, 
September 24- 30, 2020. The weeklong event was created to encourage 
Hallandale Beach residents, as well as visitors to “buy and eat locally” in 
effort to support the local economy. Hallandale Eats featured twenty-two 
(22) of Hallandale’s top eateries that participated FREE of cost. 

The event allowed patrons to enjoy prix-fixed meals to-go or for delivery for 
an affordable price in effort to promote safety. In addition to free digital 
promotions, participating locations also received branded delivery bags, 
posters & other printed materials that reminded patrons to shop and eat 
locally in the City of Hallandale Beach.

HALLANDALE EATS RESTAURANT WEEK HALLANDALE 
EATS WEBSITE

Promotional materials provided 

● Restaurant posters

● Branded to-go bags

● The official Hallandale Eats logo watermarked on 

websites and social media posts

● Prix-fixed menus displayed on website 

https://cohbcra.org/HALLANDALEATS
https://cohbcra.org/HALLANDALEATS
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Hallandale Eats Graphics & Promotional Materials
each box to view.

https://youtu.be/7YoRlUaO9bc
https://youtu.be/aCeSMuIauYk
https://youtu.be/1yARU26Ns0c
https://cohbcra.org/wp-content/uploads/2020/09/Tentative-Restaurant-Packet-1.pdf
https://cohbcra.org/2020/03/23/hallandale-beach-restaurants-offering-take-out-or-delivery/
https://docs.google.com/forms/d/e/1FAIpQLScP00ofb3_t-XQkqkLZjk0-Uj0WNluhMrcsutB_uurrqIFh5w/viewform
https://youtu.be/7YoRlUaO9bc
https://youtu.be/1yARU26Ns0c
https://cohbcra.org/2020/03/23/hallandale-beach-restaurants-offering-take-out-or-delivery/
https://cohbcra.org/wp-content/uploads/2020/09/Tentative-Restaurant-Packet-1.pdf
https://docs.google.com/forms/d/e/1FAIpQLScP00ofb3_t-XQkqkLZjk0-Uj0WNluhMrcsutB_uurrqIFh5w/viewform
https://youtu.be/aCeSMuIauYk
https://youtu.be/aCeSMuIauYk
https://youtu.be/7YoRlUaO9bc
https://youtu.be/1yARU26Ns0c
https://cohbcra.org/wp-content/uploads/2020/09/Tentative-Restaurant-Packet-1.pdf
https://cohbcra.org/2020/03/23/hallandale-beach-restaurants-offering-take-out-or-delivery/
https://docs.google.com/forms/d/e/1FAIpQLScP00ofb3_t-XQkqkLZjk0-Uj0WNluhMrcsutB_uurrqIFh5w/viewform






ORDER-IN Hallandale Beach Initiative
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In March 2020, the HBCRA team quickly responded to the 
COVID-19 crisis’ devastating impact on our local 
restaurants by launching “Order-In”, a promotional 
campaign to encourage Hallandale Beach residents to 
order from local restaurants for delivery and takeout 
meals.  Restaurants were able to sign up to be included in 
the listing on social media and the HBCRA website.  In 
addition, restaurants were provided with information and 
assistance on how to register for delivery service on 
popular apps including UberEats, Grubhub, Doordash, 
and Postmates. Over 70 restaurants participated.  
Residents were encouraged to Order-In and support our 
local restaurants.  A full listing of participating restaurants 
was located on the HBCRA website and was advertised on 
social media and through email marketing campaigns.

Full 
Listing

Restaurant 
Registration

https://cohbcra.org/2020/03/23/hallandale-beach-restaurants-offering-take-out-or-delivery/
https://docs.google.com/forms/d/e/1FAIpQLScP00ofb3_t-XQkqkLZjk0-Uj0WNluhMrcsutB_uurrqIFh5w/viewform
https://cohbcra.org/2020/03/23/hallandale-beach-restaurants-offering-take-out-or-delivery/
https://docs.google.com/forms/d/e/1FAIpQLScP00ofb3_t-XQkqkLZjk0-Uj0WNluhMrcsutB_uurrqIFh5w/viewform
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The HBCRA provided printed materials, digital 
materials, phone banking and e-newsletters 
to entice Hallandale Beach businesses to 
register for the BE Local initiative. HBCRA 
Ambassadors also visited businesses to 
distribute resources and spread awareness 
of upcoming events and opportunities. 

Over 70 businesses registered for BE Local. 

BE LOCAL RECRUITMENT / PROMOTIONS

belocalhb.com

Alongside social media promotions the HBCRA 
also developed www.belocalhb.com to 
highlight local businesses and serve as a hub 
for resources events, and promotions. 

The Website Features: 
• Hallandale Beach Shopping Directory
• Hallandale Beach Dining Directory 
• Upcoming HBCRA Events 
• Promotional Videos
• Job Listings / Contacts 
• Press / Media 

BE Local Promo Video 

https://youtu.be/hGpyeUMTI-A
http://www.belocalhb.com/
http://www.belocalhb.com/
https://youtu.be/51mLdCq_jnE
https://youtu.be/51mLdCq_jnE




HALLANDALE HIRES - JOB POSTING CAMPAIGN

The COVID - 19 Pandemic brought many challenges to local 

business owners, especially in the area of employment. The City 

of Hallandale Beach is morphing into a “new normal,” and local 

businesses have experienced shortages in staffing. Several 

business owners reached out to the HBCRA team for assistance 

with finding employees.

As a result, the HBCRA created the Hallandale Hires campaign 

which falls under the BE Local initiative. Hallandale Hires offers 

local businesses the opportunity to submit open positions directly 

on the BE Local website. The initiative also lists these open 

positions in directory form on the BE Local website for potential 

job seekers. A social media campaign and E-newsletter Campaign 

was created to promote this initiative.

Learn More

http://www.belocahb.com/hallandalehires
http://www.belocahb.com/hallandalehires
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The goal of BE Local is to help stabilize local
restaurants & businesses by providing the support
they need to sustain during the COVID-19
Pandemic and beyond. The CRA team believes that
it will take a city-wide joint effort to help Hallandale
Beach remain the diverse & thriving city they have
come to know and love. Through the CRA’s
financial assistance, initiatives, events and
promotions coupled with information and access
to local, state, and federal financial resources 24
businesses received financial assistance.

HBCRA BE LOCAL: COMMUNITY IMPACT

24 Businesses received 
financial assistance

Businesses were 
advertised and 
highlighted to the 
community

70+ 
These efforts have assisted many business 
owners with keeping their doors open. 


