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Redevelopment / Reconstruction

Remove Roof
Enclose all Spaces
New Floors
New Second floor

New Roof
Infrastructure
Parking Pads

Walls Prepped for
Murals & Lighting
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COLOR PROJECTIONS ALLEYS TO GALLERIES
PURPOSE PURPOSE
* To create a curated, seasonally-changing graphi gram that is connected with the e To transform dead ends into public galleries, farmers markets and art events that are
themes o y projecting onto select building enhanced through rotating arts programs and gallery part
facages.

nobility, community and cultural lega hips that work at various scales

Building Skin

UpTown Brand
Community Art & Lighting
Applied to Exterior
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a cohesive visual identity that
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