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ANNUAL REPORT FY 15/16 OVERVIEW 

• 16 Pages 

• Customized Design 

• Professional, Original Downtown Photography 

• Divided into four sections to represent the four main 
areas of focus for the Delray Beach DDA (derived 
from the organization’s Strategic Plan): Economic 
Vitality (Grow), Placemaking (Sustain), Position 
Marketing (Live it Up), Organization (Connect) 

• The Annual Report has become a marketing tool 
that has helped tell the Delray Beach DDA story 

• The Annual Report educates the Downtown 
constituents on who the DDA is, how the DDA can be a 
resource for them & ways to get involved 

• The report also showcases how their tax dollars are 
being reinvested into the Downtown community 

 



Processes & Efficiencies  
• Preparing for Annual Report Content Collection 

throughout the year 

 

• Created Delray Beach DDA monthly recap 
documents for our Board of Directors that 
highlighted our Economic Vitality (GROW), 
Placemaking (SUSTAIN), Position Marketing (LIVE IT 
UP) and Organizational initiatives (CONNECT), 
milestones and results 

• Annual Report Content Creation/Selection  

 

• Held four internal meetings to focus on each of the 
aforementioned focus areas 

 

• Pulled key data from our monthly reports for each 
section of the Annual Report (4 months out from our 
Annual Report print-ready date) 

 

• Included more numbers, percentages and specific 
results-orientated data than any other year 

 



Design & Layout 

• Researched & Analyzed both local and out-
of-state Annual Reports of other DDAs, CRAs, 
Cities, etc.  

• Identified the most impactful aspects of other 
Annual Reports and customized 
graphics/design to fit best with the DDA’s 
fiscal year content 

• Included some full-bleed imagery to add 
warmth and creativity to the pages 

• Utilized new graphics and effective ways of 
displaying numbers and data 

 

 

 



ANNUAL REPORT FY 15/16 PREVIEW 

• Introduction (pages 2 & 3)  
About the DDA section, mission 

statement & introduction to the 
organization’s four focus areas 
(Grow, Sustain, Live it Up, Connect), 
and the DDA Team and Board of 
Directors 

Descriptions and boundaries for the 
6 Downtown neighborhoods 

Photography highlighting significant 
Economic Vitality, Placemaking & 
Position Marketing initiatives 

 



Organization & Economic Vitality Sections 

 

 



Economic Vitality Section continued… 

 

 



Placemaking Section 

 

 



Position Marketing Section 

 

 



Position Marketing Section continued… 

 

 



Financials & District Map 

 

 



Back Cover & Self-Mailer  

 

 



Distribution 

• Self-mailer to Downtown businesses, property 
owners and residents 

• Email (to all Downtown businesses, city 
commissioners, other city organizations) 

• Website (in Flipbook form): 
https://downtowndelraybeach.com/annual-
report-2015-2016  

• Community Meetings 

• Distributed at Annual Town Hall Session for 
Downtown Business & Property Owners, 
monthly Downtown Merchant & Business 
Association meetings & other community 
meetings 
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Read the Delray Beach DDA’s 
2015/2016 Annual Report 

Available online in Flipbook form here: 

https://downtowndelraybeach.com/annual-report-2015-2016  
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