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6. Overall Ciity tconomic Appreclaiion

through §ledonic (Properiy) Value
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CONSERVING LAND FOR PEOPLE

1. Environmental Value through Cleaner Air
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CONSERVING LAND FOR PEOPLE

2. Environmental Value through
Cleaner Water
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3. Resident Value through Direct Use



* Visiting a playground or tot lot
* Playing tennis
* Swimming
* Running
* Bicycling
* Boating
*Fishing
*Golfing

* Playing team sports such as basketball, football,
baseball, roller hockey, soccer, lacrosse, ultimate,
disc golf and others
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*Sledding or tobogganing

*Ice skating/Roller
*Skate

*

nlading
poarding

Horseback riding

*Attending festivals/cultural performances
*Community gardening
*Visiting a flower garden
*Visiting a historic site

*Picnicking/bench-sitting

*Birdwatching or enjoying nature
*Walking the dog
*Walking
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4. Resident Value through Improved Health
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5. Overall City Economic Value
through Tourism
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6. Overall City Economic Appreciation
through Hedonic (Property) Value
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7. Overall City Value Appreciation
through Gain in Social Capital



For more information:

Peter Harnik, Director
Center for City Park Excellence
Trust for Public Land

660 Pennsylyania Ave. S.E., Suite 401
Washington, D.C. 20003
202-543-7552



mailto:Peter.Harnik@TPL.org

PUBLIC

e
I

301 1

e L

iy
o

i
——




	Environmental Value through Cleaner Air
	2. Environmental Value through Cleaner Water
	3. Resident Value through Direct Use
	4. Resident Value through Improved Health
	5. Overall City Economic Value through Tourism
	6. Overall City Economic Appreciation through Hedonic (Property) Value
	7. Overall City Value Appreciation through Gain in Social Capital

